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Foreword

Welcome to the Easy Weddings 2026 Australian Wedding
Industry Report, our annual snapshot of the trends shaping
weddings across the country.

This report brings together insights from more than 4,200 engaged
and recently married couples and 540 wedding businesses,
alongside Easy Weddings marketplace data and the perspectives of
our 68,000-strong Instagram community. Together, these sources
provide a practical and well-rounded view of how couples are
planning, spending and choosing suppliers as they head into 2026.

This year’s findings reveal a market shaped by cost-conscious
decision making, but not diminished ambition. Couples are still
prioritising memorable experiences, particularly when it comes

to venues, food, photography and entertainment, while balancing
those priorities through smaller guest lists, clearer budgeting

and more streamlined planning choices. We are also seeing a
continued shift towards multi-channel discovery, with social
media driving inspiration while trust is built through transparency,
responsiveness and reviews.

New this year is a closer look at how emerging tools like Al
are fitting into the wedding journey. Couples are using Al to
support planning tasks and spark ideas, but when it comes to
recommendations and key decisions, human expertise remains
the most trusted guide. This reinforces the ongoing value of
experienced wedding professionals.

As always, our aim is to support the industry with insights you
can apply immediately, while celebrating the businesses creating
unforgettable moments for Australian couples every day.

M7l Buferwerin,

CEO and Founder
Easy Weddings
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Wedding Budgets & Finance

Average Cost & Percentage of Weddings by State

NT
$33,750

QLD
WA $32,645
$35,961

33%

SA NSW
$34,888 $42,322

VIC

$39,502
ACT

$32,915

TAS
$25,423

@ $38,252 is the national average cost of a wedding

$6,842 is the average
cost of an engagement
ring

23% is the average
spend over the
original budget

@ 19.5%

$29,471 is the
average original
wedding budget

@ Couples marrying for a second time spend, on average, around 62% as much as those marrying for the first time.



What Couples Are Spending

58% M 25% W 17%
$10K-$39K $40K-$59K $60K+

Wedding spending continues to polarise, with most couples keeping budgets under $40,000,
while a growing minority invest significantly more.

Gift Options Preferred by Couples

— 61% WishingWell M 11% No Gifts [ 8% Gift Registry

9% No Preference 7% Honeymoon Registry 4% Other

Cash-based gifting options remain the clear preference for couples,
with wishing wells accounting for more than six in ten weddings,
reflecting the continued shift away from traditional physical gifts.

What'’s Being Spent on Wedding Gifts?

$380 $203
@ 32% Q 27%
Close friends/family Other

Rising gift values reflect both increasing wedding costs and evolving
expectations around cash gifting.

How Many Guests

M
85 69% receive
d ©3% D financial help from
% friends/family
Raa 045

Couples invite an average of 23 fewer guests than
originally planned, highlighting the direct link between
budget pressure and guest list decisions.

Exppectafion

Of this, family
members are
funding 39% of
the wedding

Photo: Splendid Photos & Video



The Average Australian Couple

33is th g
is the average i{\.

age of grooms. 35
- s

in same-sex unions
‘;._,

(down from 36)

32 is the average
age of brides. 33 in
same-sex unions

(down from 35)

8 or 10 in the wedding R N
party (including ) ' G
themselves) ¢ | \aF % '--E.-

24-month
engagement

The average Australian couple continues to marry in their early thirties, with marrying ages remaining
stable year-on-year. After several years of disruption and delayed timelines earlier in the decade,
engagement lengths have levelled out at around 24 months, suggesting couples are now planning with
greater certainty. While guest lists have softened slightly, most couples are still embracing traditional
wedding structures, balancing established rituals with more flexible, modern planning approaches.

91% 80% 60%
of couples are getting married don’t have children have just one partner doing most of
for the first time the wedding planning @ 19%
67% 80% 68%
are having a traditional celebrate a hen’s and/or buck’s celebrate across multiple
wedding party @ 7% party events/days

Wedding planning is becoming more evenly shared, with fewer couples relying on a single partner to manage the majority of tasks.



How Do Couples Meet?

Dating apps are now
the most common
way couples meet,
followed by friends
and family. &

Dating App Friends/ School/ Work Pub/Club/ Other
Family University Venue
32% 17% 13% 12% 10% 15%

@

2

Sticking to a Budget The Guest List Keeping up with Tasks Dealing with Family Finding Reliable Suppliers

24% 15% 10% 9% 8%

Financial considerations continue to shape many planning decisions, influencing everything from guest lists to supplier choices.

14 FEB

The Most Popular Engagement Dates 2025
2024-2025

December is the most popular month for engagements, accounting

for 13% of proposals, with Christmas Day and New Year’s Eve

among the most common dates. Valentine’s Day, when it falls on a

weekend, is also a standout proposal date, and was ranked as the 12 APR 2NOV 1SEP

single most popular day overall in 2025. More broadly, couples 2025 2024 2024

favour proposal dates that align with holidays, long weekends and

school holiday periods, when they are more likely to be together,

relaxed and able to celebrate. 5 APR 5 OCT 19 APR 25JAN
2025 2024 2025 2025

25DEC 31DEC
2024 2024

Most Popular Days to Get Married in 2026

2026 is expected to see a modest shift back towards Saturday weddings compared to recent years.

Photo: My Scandi Style Photography



The Most Popular Months to Get Married in 2026

SR A SR
FEB JUN
7% 5%
—0—0—0 —0—0—0
(P 7 Y ¥ (P9 Y "7
AUG DEC
8% 3%
Make the most of additional weekend capacity for weddings in January, May, August, and October in
2026, as these months have five Saturdays.
How Couples Choose A

Wedding Date

Couples are increasingly choosing
wedding dates based on personal
preference, with seasonality

The
Mo Popofor

. . outweighing venue availability as
Weddlng Season in the primary decision driver.
2026

Spring and autumn continue to dominate as preferred Favourite Venue Day Has Special Dateis Specific Vendor
wedding seasons, together accounting for more than Season Availability Meaning Quirky Availability
two-thirds of weddings planned for 2026. 47% 23% 16% 9% 5%

Marriages in Australia

After a period of disruption earlier in the decade, marriage volumes have stabilised and are forecast to continue rising through 2027.

2017* 2018* 2019* 2020* 2021* 2022* 2023* 2024* 2025* 2026" 2027
112,954 119,186 113,815 78,987 89,167 127,161 118,439 120,844 122,121 124,278 126,352

*Official marriage statistics tallied from Births, Deaths & Marriages data in each state. “Easy Weddings estimate based on crude marriage rates and population data.
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How Couples Plan

How Couples Source Inspiration & Suppliers

Social Easy Search Wedding Word of Supplier Online Wedding Supplier Easy
Media Weddings Engines Websites Mouth Referrals Reviews Expos Websites Weddings App
70% 60% 53% 47% 47% 36% 31% 29% 27% 25%

Couples continue to rely on a mix of digital and offline channels when planning their wedding, using social media, search, Easy Weddings and
personal recommendations to research and compare suppliers. Rather than a single discovery point, planning journeys now span multiple
platforms, with couples expecting consistent information, clear pricing and fast responses wherever they enquire.

Factors Influencing Couples’ Supplier Choices

M17%
Relevant Photos

16%
Positive Reviews

10%
Flexible Refund Policy

19% W 16% 15% 7%
. Quick to Respond Personal Popular on Social
Up Front Pricing Connection Media

While inspiration is largely driven by social media, price transparency, responsiveness and trusted reviews
outweigh social popularity when couples choose suppliers.

Most Influential Social Media Platforms
for Wedding Decision Making

f

How Couples Enquire with Suppliers

28% Email
. 25% Supplier's Website

P

B 15% Social Media DM

52% Instagram 21% Pinterest 13% Facebook
14% Easy Weddings Website or App
11% Phone
d ° 4% Wedding Websites/Directories
3% SMS
12% Tik Tok 1% YouTube 1% Other

Instagram remains the most influential platform for wedding
decision-making, while Pinterest and TikTok continue to gain
ground as visual discovery tools.

When enquiring with suppliers, couples often move
between discovery platforms and supplier websites,
making attribution complex.

11



Al and Wedding Planning

Artificial intelligence is increasingly being
used as a support tool in wedding planning,
with 61% of couples feeling positive about
using Al for tasks such as inspiration,
budgeting and drafting messages. However,
when it comes to recommendations and
key decisions, couples continue to place
greater trust in human advice, highlighting
Al’s role as a planning assistant rather than
areplacement for expertise or personal
judgement. This mirrors the growing
adoption of Al tools among wedding
businesses, particularly for behind-the-

scenes tasks.
I What Tasks Are Couples Using Al For?
Ideas & Budgeting & Emails & Invitations & Vows & Finding & Music
Inspiration Timelines Messages Signage Speeches Comparing Suppliers Playlists
21% 18% 17% 14% 14% 9% 7%

How Do Couples Feel About Using Al for =~ Do Couples Trust Al Recommendations
Wedding Planning? Compared to Human Ones?

2% More than Humans
61% Positive

. 32% About the Same as Humans
[ 25% Neutral

. 54% Less than Humans

. 14% Negative
12% Not at All

12



The Wedding Buying Cycle

While every wedding journey is unique, the buying cycle reflects common patterns in how couples
prioritise and book wedding services.

Couple Category Rating
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Wedding Themes & Styles

Reception venues are the
most popular ceremony
choice at 60%, followed
by parks, gardens and
beaches (17%), and
religious venues
(11%).

Classic and timeless

styles are now the most
popular aesthetic (18%),
overtaking rustic after a
decade of dominance.

i

Top 5 Reception Settings

il & =SS nimnal
=Y == i
Garden/Outdoors Winery Farm/Barn Waterview Function Centre
19% 13% 11% 11% 10%

Outdoor and scenic reception settings continue to dominate, with gardens, wineries and
waterview venues leading preferences.

Top 5 Wedding Themes
N ’ Q © Q
O—D> N TQ°
9 - o [
Classic/Traditional Romantic Rustic Modern/Minimalist Beach/Coastal
18% 17% 16% 16% 8%

After years of leading, rustic weddings have softened, with classic/traditional and romantic
styles now leading, alongside modern/minimalist celebrations.

14



Favourite Settings & Styles by State

NT

QLD

WA Modern/

Rustic/
Garden

Garden

SA NSW

Ru‘stic/ Classic/
Winery Garden

*Limited data to provide a reliable average.

TAS

Romantic/
Garden

Wedding style preferences vary by state, reflecting local landscapes,
venue availability and regional tastes.

Top Wedding Colours Top Trending Colours

Neutrals Burgundy/Wine
24%

Greens
18%

While classic whites and neutral palettes continue to lead, couples are increasingly incorporating richer and more expressive colour choices,
including burgundy, earthy browns, burnt orange and rainbow accents. These choices align with broader colour trends seen across fashion and
interiors, including Pantone’s 2025 Colour of the Year, Mocha Mousse, and in 2026, Cloud Dancer.

15
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Wedding Venues

Ak hkd 4.9/5 [CHEEEESE

23% set their wedding
date based on their
favourite venue’s y agl's’ 92% of
availability = ' couples book
' a wedding
venue

46% of a couple’s
wedding budget
is spent on the

reception venue 88% of couples

book accommodation
for their wedding;
of this, 57% is at the
reception venue

83% are having allocated
seating, while 9% are
letting guests choose, and
8% are having a stand-up
celebration

Photo: Kalinya Estate

Wedding venues remain the single biggest investment couples make, accounting for nearly half of
the total wedding budget and playing a defining role in the overall guest experience. With guest
counts averaging 85, couples are prioritising venues that can deliver a seamless, high-energy
reception alongside quality food, drinks and service. Venues offering on-site accommodation,
ceremony spaces and flexible indoor-outdoor options are particularly well positioned, reflecting
couples’ preference for convenience, atmosphere and a smooth end-to-end experience.

What Couples Value Most from Their Big Day

~ > ~

Arocking Quality photos Delicious food The vows and
reception / party and video and drinks ceremony

18

The venue and
the staff



NT
Average Cost of $15,000

Wedding Venues

*Limited data to provide a reliable average.

QLD

WA $15,849

Australian National Average:
$16,074

$17,518

SA NSW

$17,433 $18,662
Pro Tip: Showcase your venue in VIC
use, not just styled. Use imagery $17,988
that highlights real celebrations, ’ ACT

guests enjoying food and drinks, $15,524
and staff in action, alongside
fast, clear communication and

transparent inclusions to set TAS
expectations and build trust. *

On average, wedding venues in Australia:

e M
(&) s £2 © &R
Have beenin Are devoted 54% Booked 11 months Work 41 hours on Canservice 1
business for 19 years to weddings before the wedding each wedding wedding in one day

= & 35 ©

Spend 15% revenue Take a 19% Respond to couple Turn 31% of enquiries Convert 53% of site
on marketing & ads deposit enquiries within into site visits visits into bookings
24h (51%)
N J

For venues, the site visit remains the decisive moment, with more than half converting to a booking once couples step through the door.

Couples feel suppliers excel: Couples feel suppliers could improve:
Exceptional staff and service Operational issues affecting events
Beautiful and picturesque venues Poor communication or slow responses
Smooth planning process and organised communication Service issues on the day
High quality food and beverages Cleanliness or maintenance problems
Seamless wedding day execution Last minute staff or structural changes

Great value and inclusive packages Unprofessional staff behaviour

19



Catering

4.9/5

Catering continues to play a central role

in the guest experience, with delicious
food and drinks ranking among the most
important elements of the wedding day
for couples. While traditional alternate-
drop meals remain popular, couples are
increasingly opting for more social, flexible
catering styles such as shared feasting

and casual formats. With more than half
of couples requiring multiple dietary
needs to be catered for, flexibility, clear
communication and consistent quality have
become just as important as menu style.

$6,177
Is the average cost of wedding catering in

Australia @ 2%

The average cost of catering includes fully catered
weddings as well as niche catering providers like gelato
carts, mobile bars, and food trucks.

Pro Tip: Showcase your food in real event settings, not just styled shots. Use imagery that highlights guests enjoying
meals, generous portion sizes, and friendly service staff, alongside clear menu details and dietary options to help

couples set expectations early.

What style of catering are you having?

oo

6% Grazing Tables 16% Buffet 9% Food Trucks
%@o% (¢ %
= ) TN
i V =]
8% Finger Food 28% Feasting Style 33% Alternate Drop

Couples feel suppliers excel:

Delicious food that guests consistently compliment

Friendly, professional, and accommodating staff

Great communication and easy coordination before the event

Flexible with dietary requirements and menu changes

Beautiful presentation and high-quality ingredients

Reliable, punctual, and smooth service on the day

20

NT

*Limited data to provide a reliable average.

What dietary options are you including?

32% Gluten-Free
41% Vegetarian
22% Vegan

5% Al of the Above

Couples feel suppliers could improve:

Slow communication or difficulty getting responses

Some dishes not meeting expectations in flavour or temperature
Limited menu flexibility with certain caterers

Timing issues with meal service

Pricing higher than expected or unclear package inclusions

Occasional inconsistency in portion sizes or presentation



Wedding Dresses NT

48/5

Wedding dresses remain one of the most
personal and emotionally significant
choices couples make. Most brides
continue to opt for a brand-new or
custom-made gown, reflecting a desire
for individuality, fit and quality. With
many brides keeping their dress after the
wedding and investing in complementary
pieces such as lingerie and veils, the

overall bridal look has become increasingly __
considered. For dress retailers, the in-store

experience and level of support provided iy

are just as influential as the gown itself. _ oy

$2,591 LY N Y ol s
Is the average cost of a wedding b A e W o A e $2,800
dressin Australia . PO

(The average cost for wedding dress
designers is $4,475)

*Limited data to provide a reliable average.

Pro Tip: Cater to brides seeking flexibility by offering second-dress and outfit options for the reception, alongside
clear styling advice and accessories that complement their main gown.

Where will you get your wedding gown from? Will you wear a second outfit for your reception?

76% Purchase Brand New

15% Have it Custom Designed

42% Yes
8% Purchase Pre-Loved 58% No
1% Make My Own /
Family Member Making
Couples feel suppliers excel: Couples feel suppliers could improve:

Friendly and supportive staff Limited size or style availability in-store
Wide range of dresses and styles Poor communication or slow responses
Stylists who make brides feel comfortable Rushed or inattentive appointments
High-quality dresses and beautiful designs Issues with alterations or dress fit
Smooth and stress-free fitting experience Long wait times for dress arrivals
Timely dress arrivals and reliable service Higher than expected pricing

21



Marriage Celebrants
Ak k& O/5 (CHEREEER

83% of couples
book a civil
celebrant for their
wedding

78% of couples request
an ‘unplugged’ wedding
ceremony (no phones)

Only 10% of couples prefer
traditional vows, while
42% opt for personalised
vows and 48% choose a
blend of both.

Photo: Julie Muir Celebrant

Marriage celebrants play a central role in setting the tone of the wedding day, with most Australian
couples choosing a civil celebrant for a personalised, non-religious ceremony. Warmth, humour
and the ability to tell a couple’s story remain the most valued qualities, with nine in ten couples

incorporating personal vows in some form. Given both the emotional and legal significance of the
ceremony, couples place strong importance on clear communication, attention to detail and a calm,
professional presence on the day. Celebrants who can also confidently manage emceeing duties
continue to appeal to a significant portion of couples.

What kind of vibe do you want in a celebrant?

\ w |
Funny & Warm Wise & Sincere Loud & Out There Religious/Spiritual

22




Average Cost of
Marriage Celebrants

*Limited data to provide a reliable average.

Australian National Average:
$1,031

Pro Tip: Show couples what

it’s like to work with you by
sharing real ceremony imagery
and videos that capture your
personality, delivery style and
connection with couples. Clear
communication and guidance
throughout the planning process

help build trust well before the
big day.

On average, marriage celebrants in Australia:

e M
0—0y Q}g (00 @ 000
Have beenin Are devoted 90% Booked 9 months Work 18 hours on Can service 2
business for 9 years to weddings before the wedding each wedding weddings in one day

= & 35 ©

Spend 24% revenue Take a27% Respond to couple Turn 56% of couple Convert 80% of
on marketing & ads deposit enquiries within enquiries into appointments into
1 hour (41%) appointments bookings
N J

Celebrants convert strongly once couples connect personally, making style, personality and early differentiation critical in a crowded market.

Couples feel suppliers excel: Couples feel suppliers could improve:
Warm, friendly celebrants who make couples feel relaxed Some ceremonies felt rushed or not personalised enough
Highly personalised ceremonies tailored to each couple Poor communication or slow replies during planning
Great communication and guidance throughout the process Celebrant not matching the couple’s preferred style or tone
Professional, organised, and calm on the wedding day Issues with timing or arriving late
Engaging delivery that keeps guests entertained Sound/audio problems during the ceremony

Helped with paperwork, planning, and ceremony structure Higher pricing than expected or unclear costs

23



Flowers NT

5/5

Wedding flowers continue to play a central
role in defining the look and feel of the

day, with most couples choosing to work
with a professional florist. While fresh
flowers remain the preference for many, a
growing number of couples are embracing
artificial or mixed arrangements to balance
cost, availability and visual impact. Florals
are typically described as simple and
elegant rather than bold, with whites and
neutrals leading colour choices. Reusing
ceremony florals across the reception has
also become a common consideration as
couples look to maximise value.

$2,639
Is the average cost of wedding

flowers in Australia *Limited data to provide a reliable average.

real event settings. This content can be reused across your website, socials and listings for the next 12-24 months

Pro Tip: Invest in professional imagery from a small number of standout weddings each year, capturing florals in
to showcase style, scale and quality.

What kind of wedding flowers will you have? What is the main colour of your wedding flowers?
59% Neutrals / Whites
15% Greenery
43% Real
7% Pinks
22% Artificial
7% Brights
35% A Mix of Real and Faux
7% Native
5% Reds
Couples feel suppliers excel: Couples feel suppliers could improve:
Stunning arrangements that exceeded expectations Flowers not matching the discussed colours or style
Florists who are friendly, creative, and easy to work with Communication delays or difficulty getting updates
Great communication and understanding of the couple’s vision Some arrangements arriving damaged or not fresh
Fresh flowers that lasted well throughout the day Higher pricing than expected or unclear quotes
Flexible and accommodating with changes or special requests Limited availability of certain flowers, especially in off-season
Reliable delivery and setup completed on time Delivery timing issues or late setup

24



Wedding Hire

4.7/5

Around half of Australian couples choose
to hire furniture and styling props for
their wedding day, favouring full-service
providers who manage delivery, setup

and pack-down in coordination with

their venue. With gardens and outdoor
spaces among the most popular reception
settings, couples are drawn to hire
companies that can support cohesive
styling across classic, rustic, romantic and
modern aesthetics. Inspiration plays a key
role in decision-making, with couples often
looking to rental suppliers for guidance on
how individual pieces work togetherin a
complete setup.

$2,203
Is the average cost of a wedding hire in
Australia @ 9%

Pro Tip: Refresh your catalogue regularly with real wedding setups alongside styled inspiration, helping couples
visualise scale, layout and how hire items come together on the day.

Are you hiring furniture/styling props for your wedding?

46% Yes

54% No

Couples feel suppliers excel:

Friendly, helpful staff who are easy to work with

High-quality hire items that look great and elevate the event
Reliable delivery and pickup, often arriving on time or early
Smooth and straightforward booking process

Flexible and accommodating with changes or special requests

Professional setup that makes everything look polished

25

NT

*Limited data to provide a reliable average.

What will you be hiring for your wedding?

-
43% Decor Items 10% Furniture
2% Tableware 45% A Combination of These
&

Couples feel suppliers could improve:

Slow or inconsistent communication

Items occasionally arriving damaged or not as expected

Delivery delays or logistical issues on the day

Limited stock availability for popular items

Higher pricing compared to expectations

Setup or pack-down not completed exactly as requested




Photography

*hhkd 4.9/5 (ChErmasE

90% of couples will
have a professional
photographer at

their wedding ﬂ
. -’ ¥

- P » " -

47% of couples say

couple portraits are most

important to them

49% celebrate
their engagement
with a professional
engagement shoot

78% of couples ask guests
not to take photos with
their phones during the

ceremony

¢

O AN

45% purchase a wedding
album from their

photographer

Photo: Veri Photography

Photography remains one of the most important elements of the wedding day, with the vast
majority of couples choosing to invest in a professional photographer. Beyond documenting
events, couples are increasingly focused on how their wedding feels in photos, prioritising
natural, candid imagery alongside relaxed but well-directed couple portraits. With many
couples opting for unplugged ceremonies and nearly half commissioning engagement shoots or
albums, photographers play a key role in shaping both the wedding day experience and how it is
remembered long after.

What style of wedding photography do you prefer?

DO O

Traditional / Posed Candid / Natural Highly Edited / Mix of Traditional Flash Photography
Fine Art / Candid

26
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Average Cost of o

Wedding Photography

*Limited data to provide a reliable average.

Australian National Average:
$3,657

Pro Tip: Set clear expectations
around communication, timelines
and delivery, and help couples
feel comfortable in front of the
camera with gentle direction.
Fast turnaround and early sneak

peeks continue to leave a lasting
impression and drive positive ﬁ

reviews.
On average, wedding photographers in Australia:
e M
00y Q}g % @ 000
Have beenin Are devoted 65% Booked 9 months Work 37 hours on Canservice 1
business for 11 years to weddings before the wedding each wedding wedding in one day
=7 & & 3 ©
Spend 24% revenue Take a26% Respond to couple Turn 40% of couple Convert 62% of
on marketing & ads deposit enquiries within enquiries into appointments into
1 hour (47%) appointments bookings
N J

For photographers, confidence in communication and delivery is central to securing bookings, reflecting the importance of trust in capturing
once-in-a-lifetime moments.

Couples feel suppliers excel: Couples feel suppliers could improve:

Photographers are friendly, relaxed, and make couples feel Slow turnaround times for receiving final photos

comfortable Lack of communication or difficulty getting updates

Beautiful, high-quality photos with great editing and natural style Missed key moments or didn’t capture certain requested shots

Professional, reliable, and easy communication throughout the
process

Some photos not meeting editing or quality expectations

. . . . Photographers arriving late or not being fully prepared
Great at giving direction and helping couples pose naturally

Issues with subcontracted photographers instead of the one

Captured all the important moments without being intrusive booked

Fast delivery of photos, including sneak peeks shortly after the
wedding

27



Videography
5/5

Wedding videography continues to appeal
to couples looking to capture the emotion
and atmosphere of their day, with nearly
three-quarters choosing to have their
wedding filmed. While most couples still
opt for a professional videographer, some
are also incorporating content creators
alongside traditional coverage. This
reflects an evolving approach to wedding
video, with couples valuing discreet filming,
collaboration around music choices, and a
mix of cinematic storytelling and shareable
moments.

$3,125
Is the average cost of a wedding
videographer in Australia

*Limited data to provide a reliable average.

to short, shareable moments. Be clear about coverage, delivery timelines and editing style to set expectations early.

Pro Tip: Structure your packages around the experience and content outcomes couples want, from full-length films

Would you choose a content creator over a videographer?

15% Yes
75% No

10% We're having both

Couples feel suppliers excel:

Videographers who make couples feel comfortable on camera
Beautiful videos capturing emotions and key moments
Professional, organised, and easy to work with

Great communication and clear direction during filming
Non-intrusive shooting style that blends seamlessly into the day

Fast delivery of teasers or highlight reels

28

Who should choose the music for your wedding video?

36% Us, of Course
14% We Trust Our Videographer

50% Let’s Collaborate!

Couples feel suppliers could improve:

Long wait times for final video delivery

Lack of communication after the wedding

Missed key moments or limited footage captured
Editing style not matching what the couple expected
Audio issues or low sound quality in final video

Subcontracted videographers instead of the one originally booked



Decor & Styling

5/5

Décor and styling remain central to how
couples personalise their wedding day,
with most drawing inspiration from visual
platforms such as Pinterest and Instagram.
While some couples choose to fully
outsource styling, many take a hands-on
approach, combining hired, purchased

and DIY elements to bring their vision
together. This balance reflects a desire for
creative control, supported by professional
expertise where it adds the most value,
particularly when it comes to execution
and coordination on the day.

$2,849

Is the average cost of wedding
decor in Australia

$2,809

Is the average cost of wedding stylists
in Australia

Pro Tip: Build strong referral relationships with venues and florists that align with your style, and support
these partnerships with high-quality imagery from real weddings to help couples visualise how your décor

translates on the day.

Who's styling your wedding?

20% Professional Stylist
16% Our Venue
10% Our Florist

54% We Are!

Couples feel suppliers excel:

Beautiful, high-quality décor that transforms the venue

Creative stylists who bring the couple’s vision to life
Friendly and easy-to-work-with staff

Reliable setup and pack-down completed on time
Flexible and accommodating with custom requests

Great attention to detail in styling and presentation

29

What influences your wedding style / theme?

30% Pinterest
16% Instagram
41% Our Own Tastes / Preferences

13% Other

Couples feel suppliers could improve:

Communication delays or difficulty getting updates
Some décor items not matching expectations or photos
Setup not exactly as requested or missing elements
Limited availability of popular décor pieces

Higher pricing than expected or unclear package details

Occasional issues with timing or coordination with other
vendors

*Limited data to provide a reliable average.



Wedding Music

*hkkhk O/5 (CHEREEESE

68% of couples will have
professional wedding
music for their day

65% will engage an
— MC to host their
69% of couples are ik reception
having a first dance at \
their reception

¢

A

Photo: Saxymozz Entertainment

With a great party ranking as one of the most important aspects of the wedding day, most couples
choose professional music to set the tone. DJs remain the most popular option, alongside a
growing preference for combined DJ and band experiences. More than half of couples also seek
additional entertainment, with MC services continuing to be in strong demand.

What type of music will you hire? Will you have an MC at your wedding?

B 37%D)

B 5% Band

B 6% ves

) 18% DJ/Band Combo
B 13% soloist M 21%No

. 15% Haven't Decided Yet

. 19% Acoustic Duo

. 6% Classical Strings

B 1% Other
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Average Cost of o

Wedding Music

*Limited data to provide a reliable average.

Australian National Average:
$2,142

Pro Tip: Design packages around
the overall guest experience, not
just music. Clearly promote MC
services and additional moments
such as ceremony, cocktail hour
and lighting, and communicate

how these elements work
together to create a seamless

celebration.
On average, wedding musicians in Australia:
e M
00y Q}g % @ 000
Have beenin Are devoted 69% Booked 9 months Work 24 hours on Can service 2
business for 11 years to weddings before the wedding each wedding weddings in one day
= & & X ©
Spend 20% revenue Take a26% Respond to couple Turn 34% of couple Convert 57% of
on marketing & ads deposit enquiries within enquiries into appointments into
24h (40%) appointments bookings
N J

With music often booked later in the planning journey, timely responses and clear package options are key to converting
enquiries into bookings.

Couples feel suppliers excel: Couples feel suppliers could improve:
Talented musicians and DJs who create an amazing atmosphere Delayed responses or poor communication
Friendly, fun, and professional performers Music not matching the couple’s requested style or vibe
Great at reading the crowd and keeping the dance floor full Sound issues such as volume problems or technical difficulties
Excellent communication and organisation leading up to the day Performer arriving late or setup taking longer than expected
Wide song selection and ability to customise playlists Limited song choices or unwillingness to take requests

Smooth transitions and high-quality sound equipment Dance floor energy dropping due to poor crowd reading
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Formal Wear NT

49/5

Formal wear plays a key role in completing
the wedding-day look, with most couples
choosing to purchase or tailor their outfits
rather than hire. Fit and comfort are key
priorities, particularly as semi-formal and

modern dress codes continue to dominate.
With many couples seeking professional
guidance to achieve a polished look,
suppliers who offer expert advice, reliable
alterations and a smooth fitting process are

best placed to meet expectations. ﬁ'

$2.102
Is the average cost of formal wear
in Australia @ 3%

*Limited data to provide a reliable average.

Pro Tip: Streamline fittings for wedding parties by offering clear measurement guides and coordinated sizing for
interstate wedding party members. For multi-location providers, consistent fit, service and communication across
stores can be a strong driver of positive reviews.

How will you suit up for your wedding? What is the dress code for your wedding?
( N
m
59% Purchasing
34% Black Tie / Formal 57% Semi Formal / Cocktail
6% Hiring

33% Having it Tailor Made

2% Wearing a Suit Already Owned ooO Ooo
5% Casual 4% Fancy Dress / Themed
N J
Couples feel suppliers excel: Couples feel suppliers could improve:
Friendly and helpful staff who provide great customer service Limited size or style availability for certain body types
High-quality suits and formal wear with excellent fit Inconsistent communication or slow responses
Wide range of styles and options available Issues with fit, requiring multiple alteration rounds
Easy, smooth, and stress-free fitting and rental process Higher pricing than expected for hire or purchase
Timely delivery and reliable turnaround for alterations Rushed or inattentive service during busy times

Professional advice that helps achieve the perfect look Occasional delays with suit pickup or alterations
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[nvitations NT

49/5

Wedding invitations remain an important
first impression for guests, with most
couples still opting for printed stationery.
At the same time, digital tools are playing
an increasing role, with many couples using
email invitations or wedding websites

to share information, manage RSVPs

and communicate updates. This blended
approach reflects a desire to balance
tradition with convenience, sustainability
and ease of sharing.

EMERY & JACOB

$1,001

Is the average cost of wedding

invitations in Australia

*Limited data to provide a reliable average.

Pro Tip: Design invitation suites that work seamlessly alongside digital communication, helping couples maintain a
consistent look and feel across printed stationery and the information they share with guests.

What type of invitations are you having? Are you setting up a wedding website?
66% Physical Invitations 59% Yes
23% Email Invitations 27% No
11% Using a Special E-Vite Website 14% Not sure yet
Couples feel suppliers excel: Couples feel suppliers could improve:
Beautiful, high-quality stationery and print finishes Delays in communication or slow design revisions
Friendly and helpful designers who make the process easy Errorsin printing or spelling requiring reprints
Fast turnaround times and reliable delivery Longer wait times than expected during busy seasons
Custom designs that match the couple’s style perfectly Limited design flexibility with some suppliers
Clear communication throughout the ordering process Higher pricing than expected for premium materials

Great value for money with professional results Samples or colours not matching what was displayed online
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Wedding Cars

*hhkd 4.9/5 (ChErmasE

36% hire a
specialist wedding
o car provider

84% of couples
need transport for
their wedding

At their wedding, 60%
will have one car, 25% will
have two cars, 4% will
have three cars, and the
remaining 11% will have
four or more cars.

=, A ZGJT

Photo: Caddyman Cadillac Car Hire

A couple’s wedding day begins well before they reach the aisle, with specialist wedding transport
forming an important part of the overall experience for many. This year, couples continue to
favour vintage and classic vehicles, valuing not only their visual impact but also reliability and
professionalism. As a key contributor to the wedding-day timeline, car providers who allow
flexibility for photos and maintain clear communication are more likely to deliver a smooth,
memorable experience.

What style transport will you be arriving in to your ceremony?

n » \ » »

Classic Modern Stretch Limousine Vintage Sports/Luxury Unique
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Average Cost of o

Wedding Cars

*Limited data to provide a reliable average.

Australian National Average:
$1,223

Pro Tip: Prioritise clear pre-
wedding communication to
confirm timings, locations

and expectations. On the day,
professionalism, flexibility and

attention to detail play a key role
in delivering a calm, seamless

experience.
On average, wedding car suppliers in Australia:
e M
00y Q}g % @ 000
Have beenin Are devoted 70% Booked 6 months Work 38 hours on Canservice 2
business for 15 years to weddings before the wedding each wedding weddings in one day
= & X ©
Spend 20% revenue Take a 28% Respond to couple Turn 37% of couple Convert 67% of
on marketing & ads deposit enquiries within enquiries into appointments into
1 hour (32%) appointments bookings
N J

With shorter booking lead times, responsiveness and clear coordination are critical for wedding car businesses,
particularly given strong conversion once couples engage.

Couples feel suppliers excel: Couples feel suppliers could improve:
Professional and friendly drivers Late arrivals or timing issues
Clean, well-presented, and stylish vehicles Poor communication or difficulty confirming bookings
Punctual and reliable pickup and drop-off service Cars not matching photos or expectations
Comfortable rides that help couples relax on the day Vehicle cleanliness or condition not up to standard
Great communication and easy booking process Drivers acting unprofessional or unprepared
Drivers going above and beyond to assist the couple and bridal Higher pricing than expected or unclear cost inclusions

party
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Cakes

5/5

NT

Wedding cakes remain a key feature at
Australian weddings, with most couples
choosing to include one as part of their
celebration. While many couples continue
to engage professional cake makers, cakes

QLD
$638

are increasingly considered as part of

a broader dessert offering rather than
the sole sweet option. This shift reflects
a balance between tradition, guest
experience and practicality, with couples
prioritising flavour, presentation and
flexibility alongside visual impact.

NSW
$669
ACT
$649
TAS
$454

*Limited data to provide a reliable average.

$645

Is the average cost of wedding cakes
in Australia @ 1%

Pro Tip: Showcase your cakes in real wedding settings, not just styled shoots, to help couples visualise scale and
presentation. Clearly outline upgrade options such as specialty stands, toppers or dessert pairings to add value and set
expectations early.

What's for dessert? How many tiers will your wedding cake have?
( 1
28% Cake Only @ ﬁ@
32% Single Tier 38% 2 Tiers
38% Cake + Dessert
31% Dessert Only
3% Neither
27% 3 Tiers 5% 4 Tiers +
& J

Couples feel suppliers excel: Couples feel suppliers could improve:

Delicious cakes that guests rave about Communication delays or difficulty getting updates

Beautiful designs with great attention to detail Cake appearance not fully matching the agreed design
Friendly and talented bakers who are easy to work with Flavour or texture not meeting expectations

Flexible with flavours, designs, and dietary requirements Higher pricing than expected or unclear cost breakdown

Reliable delivery and setup on the wedding day

Smooth ordering process with helpful tastings
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Delivery timing issues or setup delays

Limited availability, especially during peak seasons



Bridesmaid Attire NT

4.8/5

Bridesmaid attire continues to shift
towards flexibility and individuality, with
most couples opting for coordinated looks
rather than identical outfits. Choosing the

QLD
$620
same colour in different styles remains the
most popular approach, allowing bridal
parties to accommodate different body
types, preferences and budgets. With NSW
affordability and comfort front of mind, $1,244
couples value retailers that offer a wide g
range of styles, reliable sizing and a smooth / A ; . Ml 5 % _
ordering experience, particularly when - : ¥ '
bridal parties are spread across multiple ' 5 7 v ACT
locations. g 4 ; . SOl ) $642

$645

Is the average cost of bridesmaid
attire in Australia @ 20%

*Limited data to provide a reliable average.

Pro Tip: Boutiques that combine in-person and online sales are well placed to service bridal parties across multiple
locations. Ensure online size charts are accurate and support them with clear measurement guides or video content to @
help bridesmaids self-measure with confidence.

What are bridesmaids wearing? What'’s the most common price tag per bridesmaid dress?
28% Matching Dresses 48% Upto $150
58% Same Colour / Different Styles 34% $150-$300
2% Same Style / Different Colours 16% $300-$500
12% Mismatched outfits 2% $500+
Couples feel suppliers excel: Couples feel suppliers could improve:
Friendly and helpful staff who make the process easy @ Limited size availability for try-ons
Wide range of flattering styles and colours @  Slow communication or difficulty getting responses
Good quality dresses with comfortable fit @ Issues with fit requiring extra alterations
Smooth ordering and fitting process @ Longwait times for dress delivery
Flexible and accommodating with size changes @ Higher pricing than expected
Timely delivery and reliable service @ Some colours or fabrics not matching online photos
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Hair & Makeup

*hkkhk O/5 (CHEREEESE

85% of couples hire
professional hair and
makeup artists for
their wedding

85% of couples
book a hair and /or
makeup trial

Photo: Tanya Artistry

Hair and makeup are among the most widely booked wedding services, with the vast majority of brides
and couples choosing professional artists for their big day. Beyond technical skill, couples value a calm,
reassuring presence and confidence that their look will last from the ceremony through to the final dance.
With most brides opting for a trial ahead of the wedding, clear communication, expectation-setting and
trust play a central role in delivering a smooth and stress-free experience.

What hairstyle are you having? What makeup style are you having?

[ PEAV @ 20% Full Glam
. 31% Half Up . 64% Soft & Elegant

. 22% Wavy / Down . 11% Classic Statement

B 4% Sleck & Straight @ 5% Modern & Minimal
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Average Cost of
Hair & Makeup

*Limited data to provide a reliable average.

Australian National Average:
$992

Pro Tip: You're selling your
calming presence on the day as
much as your hair and makeup
skills. Bring your personality into
your branding and social content
to build trust and transparency
around you and your team.

NT

On average, hair & makeup artists in Australia:

-
00y Q}g % @ 000
Have beenin Are devoted 72% Booked 9 months Work 23 hours on Canservice 2
business for 14 years to weddings before the wedding each wedding weddings in one day
= & & X ©
Spend 27% revenue Take a25% Respond to couple Turn 45% of couple Convert 65% of
on marketing & ads deposit enquiries within enquiries into appointments into
24h (41%) appointments bookings
N

For hair and makeup artists, trust and personal connection drive strong conversion once couples engage, reinforcing the

importance of communication and confidence throughout the booking process.

Couples feel suppliers excel:

Talented artists who create beautiful, long-lasting looks
Friendly and calming presence that helps brides feel relaxed

Great communication and clear understanding of the desired
style

Punctual and efficient on the wedding day
Flexible and accommodating with changes or add-ons

High-quality products and techniques that photograph well

Couples feel suppliers could improve:

39

Looks not matching the brief or bride’s expectations

Timing delays causing the schedule to run late

Poor communication or slow responses during planning

Makeup or hair not lasting throughout the day for some clients

Higher pricing than expected for trials or packages

Limited availability leading to booking difficulties




Photo Booths NT

49/5

Photo booths continue to be a popular
addition to Australian weddings, with
half of all couples choosing to include
one as part of their celebration. Valued
for their ability to entertain guests and
create informal, memorable moments,
photo booths are increasingly selected
for the experience they offer rather than
novelty alone. Couples are gravitating
towards flexible, photographer-style and
customised setups that complement the
overall look and feel of the wedding.

$1,038

Is the average cost of photo booths in

Australia *Limited data to provide a reliable average.
Pro Tip: Enhance the guest experience with customisable options such as tailored backdrops, themed props and easy
digital sharing. Clearly communicate what’s included and how your setup will work within the venue to set expectations

and deliver a seamless experience.

Are you having a photo booth at your wedding? What type of photo booth are you having?

28% Traditional Enclosed

50% Yes
50% Photographer Photo Booth
50% No
22% Unique
Couples feel suppliers excel: Couples feel suppliers could improve:

Fun and engaging booth experience for guests Some props or backdrops not matching expectations
High-quality photos and great print options Technical issues such as printer or camera malfunctions
Friendly and helpful booth attendants Limited space or setup restrictions at certain venues
Wide range of props and backdrops available Communication delays or difficulty confirming details
Easy booking process and good communication Higher pricing for premium features or longer hire times

Reliable setup, pack-down, and on-time service Occasional delays with photo delivery or online galleries
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Bomboniere .

5/5

Wedding favours continue to play arole
in how couples thank their guests, with
around two thirds choosing to include
bomboniere as part of their celebration.
While many couples still take a DIY
approach, a significant portion are turning
to professional suppliers to deliver
thoughtful, well-presented gifts without
adding complexity to their planning. With
per-guest spend kept relatively modest,
couples prioritise bomboniere that feel
personal, practical or enjoyable, rather
than purely decorative.

TAS

S678

Is the average cost of bomboniere in
Australia @ 24%

*Limited data to provide a reliable average.

event setups and finished displays. Reviews and social proof from past couples can also build confidence and set

Pro Tip: Help couples visualise how your bomboniere will enhance their guests’ experience by showcasing real
expectations early.

What kind of favours are you gifting your guests? How much are you spending per guest on bomboniere?
42% Edible Treats 44% Under $5
43% Personalised Keepsakes 22% $5-$10
4% Eco-Friendly Favours 26% $11-$15
11% Experience or Donation 7% More than $15
Couples feel suppliers excel: Couples feel suppliers could improve:
Beautiful, high-quality gifts that guests loved Limited stock or colour options with some suppliers
Friendly and helpful suppliers Slow communication or delays in responses
Wide range of customisable options Some items arriving different from online images
Fast turnaround times and reliable delivery Higher shipping or packaging costs than expected
Great value for money Longer production times during busy seasons

Easy ordering process with good communication Occasional issues with damaged or incorrect items
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Honeymoons
5/5

Honeymoons remain an important milestone
for Australian couples, with most choosing
to celebrate their newlywed period in some
form. While overseas travel continues to
dominate, cost pressures are influencing how
and when couples honeymoon, with more
opting for domestic destinations or delaying
travel until later. For couples not taking a
honeymoon, affordability is the primary
barrier, reinforcing a growing trend towards
shorter trips, postponed travel, or planning a
larger honeymoon further down the track.

$9,684
Is the average cost of a honeymoon
for Australian couples @ 4%

How long do couples honeymoon?

2% A Few Days

[ 36% About a Week

. 34% 10 Days - 2 Weeks

28% 3 Weeks or More

New Zealand Thailand

88% of couples take
a honeymoon

65% of couples
honeymoon overseas

23% of couples O 11%

honeymoon in
Australia @& 15%

When do they go on honeymoon?

40% Right After the Wedding
. 25% A Few Weeks Later
. 26% Months Later

9% A Year+ Later

Top 10 Honeymoon Destinations

Japan Bali / Indonesia Fiji

Australia- VIC

Australia - NSW Australia - TAS
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Destination Weddings

5 / 5 Couples Review Score

Destination weddings remain a niche but
appealing option for Australian couples, with a
small proportion choosing to marry interstate
or overseas. For those who do, destination
weddings often offer a more intimate and
cost-effective alternative, with fewer guests
and a lower overall spend than the national
average. With an average guest count of 55
and an average cost of $32,060, destination
weddings continue to attract couples seeking a
meaningful celebration that doubles as a travel
and honeymoon experience.

$32,060

Is the average cost of a destination wedding

for Australian couples

£
§ 89% of couples By 2
" marry in their ;g. © - »9
= e 2 d
home state or - - . |

territory

7% marry in an
Australian state or
territory outside
of their own

4% of couples
head overseas
to get hitched

Top Overseas Wedding Destinations

Bali/ Indonesia
Fiji / Pacific Islands
New Zealand

W7 Thailand
Italy

UK

Vietnam

South Africa

W ® N o U0 O DN R

Japan

10. Greece

by EASY WEDDINGS

2 Photo: Bali Beach Glamping
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The Average Australian Supplier

Among Australian wedding
suppliers, 72% identify as
female, 27% as male, and
1% as non-binary.

<l

72% of their business is RS ' The age of an
from weddings; while - average Australian
28% is from other T wedding supplier is
sources (e.g. corporate) p o 47

Type of Business Their Business Structure

53% My Main Gig

69% Sole Trader
o . .
24% A Side Business 5% Partnership
13% A Side Business / ®
Plan to Take Full Time 20% Company
)
6% One of Many Businesses | Own (B
2% Other

4% Other

How They Expect Their Business Will Grow This Year

73% 3% 19% 5%
Positively Negatively Neutrally Not Sure
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Instagram

93%

f

How Do Couples Want Suppliers to
Communicate with Them?

Other Facebook
10% 83%
83% Email
X Social Media ¢ 0 8% phone
Instagram Platforms TikTok B 53 Text
93% . 23% 2% Instant Message
Used by Suppliers

P

Pinterest

15%

YouTube
11%

LinkedIn
14%

Paid Marketing Platforms Used by Suppliers

Easy Social Online Expos Google Magazines  SEO Agency
Weddings* Media Ads Directories Adwords / Consultant
70% 45% 36% 24% 15% 12% 10%

*Easy Weddings data skewed positively as most survey responders were current clients.

How Responsive Are Suppliers to Couples?

@ Couples’ Expectation [ Supplier Response Time

Within Minutes
00.3% B12%

Within 1 Hour
2% B35%

Within 24 Hours
W 22% B 39%

Within 48 Hours
W54% B11%

Within 7 Days
m22% B 13%
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1% Social Media

1% Other

Email has dropped from 87% to 83% in favour of
text and Instant Messaging.

None Other

9% 6%



How Do Supplier Response Times Affect The Customer Experience?

19% of couples said
they tended to book
the first supplier that
got back to them.

Yy

(4
“" 53% of couples said
{|& they'd been ‘ghosted’
; by suppliers during
their wedding planning

59% of couples said they
booked suppliers based = _ :
on the information e o —
they received within a

reasonable time frame e ] ‘

Pro Tip: Responding promptly to enquiries helps you stay top of mind, while ensuring your response clearly

addresses a couple’s main questions. Easy Weddings’ free CRM for suppliers, WedXM, makes it easy to respond to

and manage your wedding leads through in-built Instant Messaging, Auto-Response and Quick Response features.
Many suppliers also use draft response templates saved on their desktop or phone notes to simplify enquiry

handling. The WedXM app is available to download from the App Store or Google Play.

I What Tasks Are Suppliers Using Al For?

Social Media Brainstorming Website / Customer Admin/ Generating Data Other
Captions Ideas Blog Copy Communication Automation Media Analysis
25% 19% 17% 15% 8% 7% 6% 3%

42% of suppliers use a Customer Relationship Management System (CRM)

Photo: Mitcha Photography & Film 48



Business Cccesr Tips

1. Boost Your Digital Presence

PRIORITISE KEY PLATFORMS TO ENGAGE EFFECTIVELY

Consumers typically consult an average of five touchpoints before making a purchase decision. While it's important to have a presence
across multiple platforms, focus on excelling in one or two key areas. For Gen Z and Millennials, Instagram is crucial—prioritise regular
content, particularly videos, to engage effectively.

OPTIMISE YOUR WEBSITE AND STOREFRONT FOR CONVERSIONS

Strive for brand consistency across all platforms, especially your website and Easy Weddings storefront. Feature high-quality, up-to-
date images and ensure your website is optimised for mobile. Your website acts as an extension of your Easy Weddings storefront, so
include clear calls-to-action and enquiry forms, which can significantly improve conversion rates.

TEST AND ANALYSE SOCIAL MEDIA PERFORMANCE

Use social media platforms like Instagram as a testing ground for content. High-performing content on Instagram can be repurposed
across other channels like TikTok. Tag other suppliers, collaborate on posts, and track engagement with tools like Meta Business Suite
to refine your strategy. These insights help ensure you're delivering content that resonates with your audience.

2. Streamline Your Operations

RESPOND QUICKLY AND PERSONALISE ENGAGEMENT

Just over half of couples expect to wait up to 48 hours for a response, but 19% of couples book the first supplier to respond. Another
18% book a mix of fast-responding suppliers and those who reply within a reasonable timeframe. Set up mobile notifications and build
automation into your workflow to acknowledge enquiries quickly, then follow up with a personalised message within 24 hours to
increase the likelihood of a booking.

LEVERAGE A CRM TO MANAGE CLIENTS EFFICIENTLY

Use a CRM system to track your sales pipeline and automate communications. Easy Weddings partners can access a free, purpose-
built CRM, WedXM, which includes features like Instant Messaging and calendar syncing. The time spent setting it up will streamline
operations, helping you manage multiple clients more efficiently.

PROACTIVELY REQUEST REVIEWS FOR HIGHER ENQUIRIES

A single review can increase your chances of receiving an enquiry by 20%, and businesses with 11 or more reviews can see up to a
200% increase in results. Make your first request a few days after the wedding, while the couple is still excited. If they haven't provided
a review within two weeks, follow up with a reminder. Respond to reviews promptly to show that you value feedback and customer
engagement.

3. Consistency & Authenticity Are Key

MAINTAIN CONSISTENT BRANDING ACROSS CHANNELS

Ensure that your branding, messaging, and visuals are consistent across your website, social media, and Easy Weddings storefront.
Consistency helps build trust with potential clients and makes your brand more credible. A cohesive approach across all touchpoints
will reinforce your brand identity and build credibility.

COLLABORATE WITH PARTNERS AND SHARE TAGGABLE CONTENT

Share high-quality images and videos from weddings you’ve worked on, and tag the photographers and other suppliers involved.
Collaboration posts tend to increase visibility and engagement, while also strengthening relationships with industry partners who can
recommend your services.

INVEST IN ONGOING PROFESSIONAL DEVELOPMENT

Continue refining your craft by engaging with educational resources. Easy Weddings regularly hosts webinars and professional
development events tailored for the wedding industry. Stay connected to these opportunities to enhance your skills, stay current with
trends, and maintain a competitive edge in the market.
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About Easy Weddings
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Founded in 2000, Easy Weddings is Australia’s leading wedding planning platform, connecting
couples with trusted wedding suppliers across Australia and popular destination wedding locations.
Backed by 26 years of industry experience, our team of more than 60 wedding, digital marketing
and technology specialists works across Australia and the UK to support couples and businesses at
every stage of the wedding journey.

Each year, millions of Australians use Easy Weddings to plan their celebrations, drawing on our
extensive marketplace of top-rated suppliers across all major wedding categories, from venues and
catering to photography, fashion, entertainment and more. With hundreds of thousands of verified
reviews and deep insight into how couples plan and book both local and destination weddings, Easy

Weddings plays a central role in shaping the modern Australian wedding industry.

Our award-winning website and mobile apps give couples a simple, organised way to plan their
wedding and stay on budget. Popular tools include our budget calculator, guest list manager,
wedding websites and step-by-step checklist, all designed to support couples from engagement
through to the big day. These tools keep couples engaged throughout their planning journey, helping

them discover and book the suppliers that best suit their needs.

What Makes Us No.1?

<J
Consistently #1 on Google

for key wedding-related
searches

26 years at the
forefront of technology
and innovation

es)

Over 80% of Australia’s
engaged couples use
Easy Weddings

oo

11 million annual
pageviews

-

292,000 social media
followers

318,000+ supplier
reviews from couples

an-
(N

3.1 million unique
visitors annually

2 million storefront
views annually

J

Easy Weddings also offers a free wedding concierge service, connecting couples with in-house expertise to reduce overwhelm, answer
questions and guide them towards the right suppliers with confidence.

50



EVOLNE

Marketplace Listings

We offer a range of wedding supplier listings suitable to businesses of all sizes. We can help
you find the right listing type for your business to grow, while pairing you with the most
suitable category and locations to boost your visibility to the thousands of couples who use
our marketplace every day. Every business listed on the Easy Weddings marketplace receives
ongoing support from our customer success team; advice on how to get more enquiries;
industry education to help you convert leads; and our purpose-built Customer Relationship
Management system, WedXM.

Industry Education + Events

Our Pro-Education blog www.easyweddings.com.au/pro-education offers sales and marketing
resources all year round. Our newsletter, webinars, Evolve in-person networking and education
events, and how-to videos also present more strategies for levelling up your business.

Supplier Awards

We love to recognise a job well done - for you and your business. Our EOFY annual 5-Star
Supplier Awards acknowledge the customer service and care our top-rated suppliers have
taken with our couples throughout the year. Winners will also receive a certificate to display
in their office or place of business, plus digital badges to show off on their storefront, website
and social media.

Spotlight Listings

Drive more awareness and increased click-throughs to your Easy Weddings storefront by
investing in a Spotlight listing, featured at the top of each supplier category. Our marketing
team will work their magic to promote your business to our community of couples through
our social media channels and blog, linking to your Easy Weddings storefront.

Social Media

After 26 years as the leading wedding website in Australia, Easy Weddings has built a
substantial following of 292,000 followers across Instagram, Facebook, Pinterest and
TikTok. We use our social reach to educate couples about wedding planning and how to
best work with suppliers. Our social channels have become essential tools to help inspire,
educate, and connect with suppliers and couples alike.

Mobile Apps

The Easy Weddings apps for couples and suppliers are available on both Apple iOS and
Android. The supplier app gives business owners access to WedXM and the ability to reply
to enquiries on the go using Instant Messaging. The app for couples is a free, easy-to-use
planning tool, and a convenient way to contact businesses listed on the Easy Weddings
marketplace.
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To chat about how these exclusive insights could help you grow your
business, contact our Customer Success team through any of the
following channels.

We look forward to chatting with you!

Q 18 Miles St, Mulgrave, Vic, 3170

@ For general inquiries, please email
service@easyweddings.com.au or phone 1800 155 122.

(aﬂ, For media, press or PR enquiries, please email
media@easyweddings.com.au.

@ easyweddings.com.au

easyweddings

@easyweddings

ﬁ EasyWeddings
M easyweddings
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